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**MEDIA RELEASE **

2007 Greening the Hospitality Industry Conference

 

Just over 100 meeting professionals from the United States, (including three from MPI/Sacramento Sierra Nevada – Susan Buntjer, CMP, Nancy Marzocco and Katherine Winans, CMP) Canada and Europe attended the February 6-8, 2007 conference in Portland, Oregon, hosted by the Green Meeting Industry Council (GMIC). Roundtable discussions and presentations during the conference focussed on best green practices and case studies in the areas of food and beverage, destination management, meeting planning, exhibitions, transportation, and hotel management.

According to green business guru and Greenbiz.com founder Joel Makower, meeting professionals need to consider how green adds value to meetings and conventions.  In his opening comments at the 2007 Greening the Hospitality Industry Conference Makower described how the broad business community is embracing sustainability as a key business strategy, making how to be ‘greener’ a hot topic, particularly for meetings.

 

Green for the sake of the earth, although noble, is no longer sufficient, nor sustainable, according to Makower. Meeting professionals need to consider how green strategies bring not only environmental benefits, but serve to fulfil business, social and other strategic objectives as well. He advised the industry to consider the following questions:

“What are your criteria for green meetings?”

“What are your metrics for measuring success?”

“What does wild success look like?”

 

The conference also provided news of green meetings research and certification from Europe. Fiona Pelham reported on the development of BSI’s (British Standards Institution) new standard for sustainable events in the United Kingdom, to be launched later this year. Dale Hudson also presented findings from recent research into the environmental attitudes of planners from IMEX, indicating that 67% of meeting professionals have taken environmental considerations into account when planning a meeting or incentive program.

 

A highlight of the event included a back of house tour of the Green Seal-certified host hotel, the Doubletree Hotel & Executive Center Portland Lloyd Center. By adopting green planning measures the GMIC and the host hotel were able to make the 2007 Greening the Hospitality Industry Conference a carbon neutral event, offsetting 85 metric tons of meeting-generated CO2 emissions, including emissions from both facilities and delegate travel. Other achievements included:

 

        24 gallons of free trade organic coffee was brewed by Portland Roasting, a sustainable

business observing Natural Step principles.

        130 lbs. of food waste was diverted from landfills to Cedar Grove Compost.

        Usage of water pitchers removed an estimated 310 plastic bottles from the waste stream.

        $2300 was invested in small farms within 100 miles of Portland by choosing to buy food

locally.

        45 locally grown bulbs and flowers were used as centerpieces that will be planted on the

Doubletree’s property.

 

The conference concluded with an energized working session where delegates brainstormed priority green actions for the industry to pursue within 2007. A report of these outcomes and invitation to action will be released shortly by the GMIC and available at www.greenmeetings.info. 
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ABOUT
Meeting Professionals International (MPI), the world’s largest association MPISSN
for the $122.3 billion meetings and events industry, is committed to 

positioning meetings and events as a key strategic component of an organization's success. The Sacramento Sierra Nevada chapter of MPI, established in 1985 empowers over 230 members to increase their strategic value with education, professional development and business growth opportunities. For more information, visit www.mpissn.org. 
ABOUT MPI:  Meeting Professionals International is the association for the global meetings industry and is committed to delivering success for its 21,000 worldwide members by providing innovative professional development, generating industry awareness and creating business development opportunities. Founded in 1972, the Dallas-based organization delivers success through its 68 chapters and clubs in 20 countries around the world. For more information, visit www.mpiweb.org.
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